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'?he Comme aI Muse by Nivs Studlos is Jaipur’s first
high-fe ﬁlonﬁ _merclal model development showcase
designed to frans orm asplrmg faces into conflde“nt
mdus‘try ready mfﬁels I

Unlike traditional pageants that focus only on ramp walks
and beauty fitles, this platform focuses on real ;ﬁf
commercial modelling skills such as camera cunflden;e, !
posing techniques, prufessmnal photoshoots, groommg
personal branding and NO HEIGHT BAR.

Our goal is to create a supportive and professional
environment where new models can learn, grow, and
build a strong foundation in the fashmn and commerclal
modellmg mdustry :
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e Regular Portfolio Shoot N /
o Social Media Presence

o (et Featured in our Upcummg Fashmn Magazme

o (et our UpcomlngMusmVldeo Projects f: '
o Future Modeling Assignments
o Invitations of our Future Events & Parties

e Get Access in our Nivs Community.

o And Many More Features & Opportunities
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H 1p u,wi ng Through Socldl Responsmlllty |

The mme (:| Muse also believes m creatm‘ga
posmve social |mpact tL N /

5% of the program’s proceeds will suppurt female
child education initiatives.. & |
Participants will also be encouraged to contrlhute’m
this mission by engaging in activities such as:

- Teaching young girls basic skills or arts
» Encouraging education and creativity

» Sharing knowledge and confidence -
This initiative aIIows models to Use their mfluence fo
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Personalltydevelopnffr nf Jedia g 0 thsessmn Makeupworkshuq
Skin care gmdance ﬁlet & fltﬂess’ ”§sib | |
28 Marcl bl?gj_:,tfapllo Shoot
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ssional posing session, etc. |

Individual ﬁrrn/fﬁfﬁ 1 na} shoot, E}rtent creation for Instagrﬁn BTS

reels, Camera fav_:inéi.r{v{) shup, rol
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29 March: Brand Shoots/

Photoshoots of the sponsored hrands which will help in model’s
profile growth & experience.

30 March: Ramp Walk Rehez

Walk practice, Styling trials, Stage coordination, Fur
activites DI netwe 3{: nfide fnlu‘ etc.

9l March: G

High fashmnwesterns owcase ‘Model presentation, Awards,
Crown Ceremony, DJ night, etc.
:; oy

N NSSTUDI@S.COM
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al. & Activities

Presentation, Awards & Party
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